
 

TITLE: Business Development Officer 

PARTNER(S): Development Solutions and Mongolian National Chamber of Commerce and 
Industry (MNCCI) 

COUNTRY AND PLACE OF ASSIGNMENT: Ulaanbaatar, Mongolia 

CONTRACT DURATION: 12 weeks 

DESCRIPTION:  

Uniterra is a leading Canadian international volunteer cooperation and development 
program, jointly implemented by the Centre for International Studies and Cooperation 
(CECI) and World University Service of Canada (WUSC).  
Uniterra contributes to improving the socio-economic conditions of poor and marginalized 
communities in 14 countries and with over 170 partners in Africa, Asia and the Americas 
through the exchange of expertise and knowledge of Canadian and international 
volunteers.  Uniterra believes that economic growth, when inclusive, is the most powerful 
driver of poverty reduction. The purpose of the Uniterra program is to improve  the lives of 
some of the world’s most vulnerable populations by stimulating growth and facilitating 
access to the benefits of growing and diversified markets. To make this happen, we are 
working with our local partners to enhance the income of poor and marginalized women 
and youth  through better access to employment and income generation opportunities. 
Uniterra country program staff work with our local partners to design Uniterra assignments 
in the context of the country strategy, supporting the inclusion of women and youth in key 
economic subsectors.  
For more information on the Uniterra program, our approach and countries of focus please 
visit: Uniterra.ca. 
 
Development Solutions NGO was founded in 2008 to improve the capability of households, 
to increase human capacity for growth and to orient business through innovative and 
results-oriented solutions. We design development programs for our customers and serve 
to support various citizen and entrepreneur services, programs and projects. Development 
Solutions NGO works to improve the quality of community life, develop business capacity 
and support environmentally-sound practices and economic growth with innovative and 
results-oriented solutions.  
 
The Mongolian National Chamber of Commerce and Industry (MNCCI) was founded on 
July 2, 1960. Since 1990, and the end of the socialist system, the MNCCI has established 
itself as Mongolia’s leading non-governmental institution. The organization is devoted to the 
development of international trade and investment in Mongolia’s business community. 
Today the MNCCI has expanded to include 19 subsidiary branches in the Mongolian 
countryside and actively cooperates with more than 40 international Chambers of 
Commerce and Trade Promotion Organizations.  
 



 
The main goal of MNCCI is to promote and develop the competitive private sector of 
Mongolia, to cement the MNCCI’s position as a capable and influential advocacy 
organization for the business community and private sector through proposals to the 
Mongolian government through public-private sector dialogue, to aid businesses and 
investors by providing research on business in Mongolia and promotional services and to 
be a proactive member of the international business community by working with the 
International Chamber of Commerce (ICC), the Confederation of Asia-Pacific Chambers of 
Commerce and Industry (CACCI) and other international institutions. 
 
RESPONSIBILITIES: 
 

- Help to improve business development training and consulting practices;  
- Assess the current business strategies used by private businesses; 
- Identify staff training needs and develop plans to fill gaps; 
- Provide business recommendation to local organizations to promote their services 

for the respective target audience; 
- Ensure the participation and representation of women and youth as well as social 

inclusion and gender equality in all activities of the mandate; 
- Draft reports as required by the Uniterra program and the partner organization. 

QUALIFICATIONS: 
 

- Experience in collecting field data and processing for analysis would be an asset; 
- Knowledge and practice on Business development model for agricultural products, in 

line with potential target market framework, cost of manufacturing, profit margin, cost 
of marketing and transportation and other logistics, would be an asset; 

- Ability to analyze or test a few business models of agricultural products with a 
network of multiple stakeholders; 

- Working experience in multicultural environments is preferable; 
- Ability to promote the accessibility and participation of women and men, especially 

young women and young men, in all program activities. 

 


